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Promotion and SEO Guide
How to get found online - for free

This guide walks you through every practical step to improve SunScope's visibility in search engines and attract new visitors - all without spending a penny. Each section is written to be as simple and clear as possible. Work through it at your own pace; even completing one or two steps will make a real difference.

	What is AEO?
	Answer Engine Optimisation - getting your site quoted in AI answers (ChatGPT, Perplexity, Google AI Overviews). SunScope already has this covered with structured data in the HTML.



	What is SEO?
	Search Engine Optimisation - getting your site to appear as high as possible in Google and Bing search results when people search for things like "thermal comfort forecast" or "how hot will it feel today".



This guide focuses on SEO and other free promotion channels since AEO is already in good shape.



Section 1 - Google Search Console
Google Search Console is a free tool from Google that tells you exactly how your site is performing in search results. It shows which search terms people use to find you, whether Google has any problems reading your pages, and lets you request faster indexing. This is the single most important thing to set up first.

Step-by-Step Setup
1. Go to search.google.com/search-console and sign in with a Google account.
1. Click Add Property and choose URL prefix. Type https://sunscope.net and click Continue.
1. Google will ask you to verify ownership. The easiest method is to download an HTML file and upload it to your web server (the sunscope folder). Click Verify once it is uploaded.
1. Once verified, go to Sitemaps (left menu) and submit your sitemap. If you do not have one yet, see Section 3 for how to create it - it only takes a few minutes.
1. After a few days, come back and click on Search Results (left menu) to see which search queries are bringing people to your site.

	Quick Win
	Once Search Console is set up, go to URL Inspection, type in https://sunscope.net and click Request Indexing. This tells Google to crawl your site right away rather than waiting.



Also Set Up Bing Webmaster Tools
Bing powers not only its own search but also many AI assistants. Setting it up takes five minutes and gives you extra visibility.

1. Go to bing.com/webmasters and sign in.
1. Add your site and verify it. You can import your Google Search Console data to save time.
1. Submit your sitemap here too.



Section 2 - On-Page SEO
On-page SEO means making sure the text, titles, and descriptions on your pages use the words people actually search for. Google reads your pages like a person would - the clearer and more relevant the words, the higher you rank.

Your Most Important Keywords
These are the search phrases most likely to bring in new visitors. Sprinkle them naturally into your page text - do not force them in awkwardly.

	Task
	Where to do it

	thermal comfort forecast
	High value - very specific to what SunScope does

	UTCI weather
	Attracts informed users who know the index

	how hot will it feel today
	Conversational - used in voice search and AI queries

	feels like temperature accurate
	People frustrated with standard forecasts

	UV burn time forecast
	Unique feature - almost no competition

	car temperature forecast
	Very unique - almost zero competition online

	weather for farmers today
	Targets agricultural audience

	outdoor comfort forecast UK
	Geographic variation - use your target country

	air quality and pollen forecast
	Targets health-conscious audience

	safe time in sun calculator
	Attracts parents, holiday planners, outdoor workers



Page Title and Meta Description
The title and description are what appear in Google search results. They are the first thing a person sees and they directly affect whether someone clicks.

1. Open index.html in your sunscope folder. Find the <title> tag near the top.
1. Make sure the title includes your main keyword and is under 60 characters. Example: SunScope - True Thermal Comfort Forecast
1. Find the <meta name="description"> tag. Write a clear, enticing description under 155 characters. Example: Free hourly forecast showing how the weather will really feel on your body - UV, wind, rain, car heat, and air quality.
1. Save the file and upload it to your server.

	Important
	Every page should have a unique title and description. The about.html page already has good ones - apply the same thinking to the main index page.



Create a Sitemap
A sitemap is a simple file that lists all your pages so Google can find them easily. It is just a text file with a specific format.

1. Create a new file called sitemap.xml in the root of your sunscope folder.
1. Paste in the following content (add or remove page URLs to match your actual pages):

<?xml version="1.0" encoding="UTF-8"?>
<urlset xmlns="http://www.sitemaps.org/schemas/sitemap/0.9">
  <url><loc>https://sunscope.net/</loc></url>
  <url><loc>https://sunscope.net/about.html</loc></url>
</urlset>
1. Upload sitemap.xml to your server, then submit the URL https://sunscope.net/sitemap.xml in both Google Search Console and Bing Webmaster Tools.

robots.txt File
A robots.txt file tells search engines which pages they are allowed to read. A simple one that allows everything is all you need.

1. Create a file called robots.txt in the root of your sunscope folder with the following content:

User-agent: *
Allow: /
Sitemap: https://sunscope.net/sitemap.xml



Section 3 - Content Strategy
The single biggest long-term driver of SEO is adding useful, relevant content that answers questions people are already asking. You do not need a blog or to write every day - even one good new page every few weeks builds authority steadily over time.

Add a Frequently Asked Questions Page
A dedicated FAQ page is one of the most powerful free SEO tools available. Google frequently pulls FAQ content directly into search results (in expandable boxes at the top of the page), giving you extra visibility without anyone even needing to click.

SunScope already has FAQ structured data in about.html. A standalone faq.html page with expanded answers would amplify this significantly.

Good questions to include:
1. What is UTCI and why is it more accurate than feels-like temperature?
1. How hot does a car get in the sun?
1. How long until I get sunburn today?
1. What does an air quality index of 3 mean?
1. Is it safe to run outside today?
1. What UV level is dangerous?
1. What does the pollen count mean for hay fever sufferers?
1. How do I read the SunScope table?

	Pro Tip
	Write answers in plain language as if you are explaining to a friend. Avoid technical jargon. Aim for 100-200 words per answer. This is exactly what Google and AI assistants prefer to quote.



Landing Pages for Specific Audiences
Creating a short, focused page for each main audience group massively increases the range of searches you can appear in. Each page should explain how SunScope helps that specific person.

	Task
	Where to do it

	Farmers
	Soil temperature, frost risk, working conditions - a page at sunscope.net/farmers.html

	Runners and cyclists
	Safe training conditions, heat stress warnings, UV exposure

	Parents
	Safe sun time for children, UV burn warnings, heat risk for pushchairs

	Skydivers and pilots
	Thermal activity, visibility, wind conditions at altitude

	Outdoor workers
	Heat stress risk, UTCI work-rest ratios, UV protection windows

	Dog walkers
	Pavement temperature, heat stress for pets, UV and rain timing

	Holiday planners
	Compare comfort across days, pack decisions, outdoor activity windows



A Simple Page Title Formula
When naming new pages, use this pattern: [Who it helps] + [what problem it solves] + SunScope. For example: Weather for Farmers - Soil Temperature and Frost Forecast - SunScope



Section 4 - Free Directories and Listings
Getting SunScope listed on respected websites does two things: it brings direct visitors, and it creates backlinks - links pointing to your site from other sites. Backlinks are one of the most important factors in Google rankings. The more credible sites that link to you, the higher you rank.

Weather and Tool Directories
Submit SunScope to these directories. Most are free. Each listing typically takes 5-10 minutes.

1. Product Hunt (producthunt.com) - A launch platform for useful tools and apps. A good launch here can bring thousands of visitors in one day. Create an account and submit SunScope as a product. Write a short description of what makes it different from normal weather apps.
1. AlternativeTo (alternativeto.net) - List SunScope as a free alternative to apps like Weather Underground or AccuWeather. People searching for alternatives to those apps will find you.
1. There Is An AI For That (theresanaiforthat.com) - Despite the AI-focused name, this directory lists all kinds of useful tools and has millions of monthly visitors.
1. Futurepedia (futurepedia.io) - Another large tool directory with free listing options.
1. ToolFinder (toolfinder.co) - A curated directory of useful web tools.
1. Hacker News (Show HN) (news.ycombinator.com) - Post a Show HN submission: "Show HN: SunScope - a UTCI thermal comfort forecast that includes car heat and UV burn time". Keep it factual and let the tool speak for itself. Tech-savvy audiences love genuinely useful tools.

	Tip
	When writing your listing descriptions, always mention the unique features: UTCI thermal index, car interior temperature, UV burn time, soak-factor for rain, and the fact that it is completely free.



UK-Specific Options
1. Netmums and Mumsnet community boards - mention SunScope in relevant threads about outdoor safety for children (see Section 6 on community engagement)
1. The Met Office community forum - participate in discussions about weather accuracy and mention SunScope when relevant
1. Local newspaper websites - many accept free press releases. Write a short one-page press release about SunScope (see below)

Writing a Simple Press Release
A press release is just a short, factual announcement about your site. You can email it to local newspapers, weather blogs, or outdoor activity websites. Keep it under 400 words. Use this structure:

1. Headline: Free UK Weather App Shows How Hot It Will Actually Feel - Including Inside Your Car
1. Opening paragraph: What is SunScope, who made it, and what makes it different (one or two sentences)
1. Body: Explain UTCI in plain English. Give two or three specific examples of what SunScope shows that other forecasts do not.
1. Quote: A short quote from yourself as the creator explaining why you built it
1. End with: SunScope is free to use at sunscope.net. No sign-up required.

	Where to send it
	Try contacting outdoor activity blogs, running and cycling websites, farming publications (Farmers Weekly, Farmers Guardian), and local news sites. Search Google for "outdoor activity blog UK write for us" to find sites actively looking for contributions.





Section 5 - Building Backlinks
A backlink is simply a link on another website that points to yours. Google treats backlinks as votes of confidence. The more quality backlinks you have, the higher you rank. Here are the most effective free methods.

Guest Posts and Contributions
1. Search Google for terms like: "outdoor safety blog write for us", "weather blog guest post", "farming website contribute", "running blog submit article". These are websites actively looking for contributors - and they will give you a backlink in return.
1. Write a short 400-600 word article explaining something useful (for example: "Why Standard Feels-Like Temperature Gets It Wrong and What to Use Instead"). Include a natural mention of SunScope with a link.
1. Email the site owner with your pitch - keep it short, explain what the article will cover and why their readers will find it useful.

Free Tool and Resource Lists
Many websites maintain lists of useful free tools in their niche. If you can get SunScope added to just a few of these lists, you gain both traffic and backlinks.

1. Search Google for: "best free weather tools" or "free outdoor safety apps" or "farming weather tools free". Look for blog posts listing tools in your space.
1. Contact the author or website owner by email. Briefly introduce SunScope and explain why it deserves a spot on their list. Be polite and concise.

Wikipedia and Reference Sites
If the UTCI or thermal comfort page on Wikipedia mentions real-world tools or applications, you may be able to add a reference to SunScope as a practical example. Only do this where it is genuinely relevant and helpful to readers - do not add it as advertising.



Section 6 - Social Media (Simple Facebook Page)
You do not need to be active on social media every day for it to help. A basic Facebook Page with your site link and a description is enough to give SunScope a presence, appear in Facebook searches, and provide another backlink to your site.

Setting Up a Facebook Page in 10 Minutes
1. Go to facebook.com and create a personal account if you do not already have one (you need this to create a page). You do not have to use it socially.
1. Once logged in, click the menu (the 9-dot grid or the plus button at the top) and choose Create Page.
1. Page name: SunScope
1. Category: Weather Service or Website
1. Write a short description: "Free thermal comfort forecast that shows how the weather will really feel - including UV burn time, car heat, and air quality. No sign-up needed."
1. Add your website URL: https://sunscope.net
1. Upload a simple cover image (a screenshot of the app or a sun graphic works fine) and click Publish.
1. That is all you need to do. The page will now appear in Facebook searches and gives you a backlink from a very high-authority domain.

	Optional Posts
	If you want to occasionally post, share weather trivia, heatwave warnings, or UV safety tips with a link back to sunscope.net. Even one or two posts a month keeps the page looking active. You do not need to respond to comments if you prefer not to.





Section 7 - Community Engagement
Joining online communities where your target users already gather is one of the most effective free promotion methods. The key is to be genuinely helpful rather than promotional - share knowledge, answer questions, and mention SunScope only when it is directly relevant.

Reddit
Reddit has millions of active communities (called subreddits) covering every imaginable topic. Many are ideal for SunScope.

1. Create a free Reddit account at reddit.com. You do not need to use your real name.
1. Follow (subscribe to) the subreddits below that match SunScope's audiences.
1. Spend a week or two simply reading and occasionally replying helpfully to posts before mentioning SunScope. This builds reputation and trust.
1. When someone asks a question that SunScope directly answers, post a helpful reply and mention the tool. Example: someone asks "how long until I get sunburned on a cloudy day?" - that is a perfect moment to share sunscope.net.

	Task
	Where to do it

	r/weather
	General weather discussion - huge audience

	r/gardening or r/farming
	Soil temperature, frost warnings, outdoor planning

	r/running
	Heat stress, UV exposure, safe training conditions

	r/cycling
	Weather-dependent sport with active community

	r/ukweather
	UK-specific weather enthusiasts

	r/skydiving
	Weather-critical sport - thermals and visibility matter

	r/Ultralight
	Outdoors and hiking community - thermal comfort is critical

	r/camping
	Outdoor comfort, weather planning

	r/dogs
	Pavement temperature, heat warnings for pets



	How to mention SunScope naturally
	Do not post "check out my website". Instead answer the question fully, then add: "SunScope (sunscope.net) shows this as part of its hourly forecast if you want to check it for your area." That is helpful, not spammy.



Weather and Outdoor Forums
1. Netweather.tv community forum - UK weather enthusiasts, very active
1. WeatherWatch.co.uk - UK weather community
1. The Farmers Forum UK - agricultural community where weather is always relevant
1. UKClimbing and UKHiking forums - outdoor activity communities

Answer Sites
Quora and similar question-and-answer sites have millions of visitors searching for answers. If you write a good answer to a relevant question and include a link, it can drive traffic for years.

1. Search Quora for questions about thermal comfort, UV burn time, heat stress, or weather forecasting accuracy
1. Write a genuinely helpful, detailed answer - at least 3-4 paragraphs
1. Include a natural mention of SunScope at the end: "If you want to see this for your actual location today, SunScope gives a free hourly UTCI forecast at sunscope.net"



Section 8 - Maintaining Momentum
SEO is not a one-off task - it compounds over time. A small amount of regular effort beats a single burst of activity every time. Here is a simple schedule to keep things moving without it becoming a chore.

Monthly Checklist
1. Check Google Search Console for new search terms people are using to find you. If a term appears often and you do not have a page specifically about it, consider creating one.
1. Check if there are any errors reported in Search Console (red items in the Coverage section). Fix these promptly as they prevent Google from reading your pages.
1. Visit one or two of the Reddit communities or forums and participate helpfully in any relevant discussions.
1. Check if any new weather apps, tools, or blogs have launched that you could reach out to for a collaboration or backlink.

Quarterly Checklist
1. Add one new piece of content - a FAQ answer, a new audience landing page, or a short article about a SunScope feature.
1. Review your most popular pages in Search Console and update any outdated information.
1. Revisit the directories in Section 4 to check if any new ones have appeared that are worth submitting to.
1. Check your core web performance using Google PageSpeed Insights (search for it on Google). A fast-loading site ranks higher. SunScope already loads quickly but it is good to verify after any updates.

	Track your progress
	When you start, note down your current Google search position for a few key terms (search "site:sunscope.net" in Google to see how many pages are indexed). Check again after 3 months. SEO takes time but results are permanent - unlike paid advertising.





Quick-Reference Summary
Use this table as a checklist. Work through it in order - the items at the top have the highest impact.

	Task
	Where to do it

	1. Set up Google Search Console
	search.google.com/search-console - do this first

	2. Set up Bing Webmaster Tools
	bing.com/webmasters - takes 5 minutes

	3. Create and submit sitemap.xml
	Upload file, then submit in both consoles

	4. Create robots.txt
	Upload simple 3-line file to server root

	5. Review page titles and descriptions
	Check index.html title and meta description

	6. Submit to Product Hunt
	producthunt.com - highest traffic opportunity

	7. Submit to AlternativeTo
	alternativeto.net - easy and high-value

	8. Create Facebook Page
	facebook.com/pages/create - 10 minutes

	9. Create a Reddit account
	reddit.com - start reading before posting

	10. Create a FAQ page
	faq.html - plain language questions and answers

	11. Write one audience landing page
	e.g. farmers.html or parents.html

	12. Search for guest post opportunities
	Google: "outdoor blog write for us"

	13. Answer questions on Quora
	quora.com - write helpful, detailed answers

	14. Monthly Search Console review
	Check new terms, fix errors




Good luck with SunScope - it is a genuinely brilliant tool.
Every step you take compounds. Even one item completed this week is progress.
sunscope.net   |   Free to use   |   Page 
